
 
CAMBRIA TOURISM BOARD (CTB) 

(Cambria Local Fund Advisory Board) 
Marketing Committee 

Meeting Minutes 
March 10, 2026 

  
  
  
Call to Order     
The meeting was called to order at 11:45 a.m.  
(Meeting started late due to equipment issues). 
  
In attendance: Karen Cartwright, Committee Chair; CAO Cheryl Cuming (12 p.m.), Jessica Blanchfield, 
Summer Bonilla, Archer & Hound Advertising; Jill Jackson, CTB MA. 
 
 
Discussion Items 
 

> General Updates 
 
 Report Highlights 

Jessica could not display the report, but reviewed highlights (attached).  
 

 Landing Page — March/April  
She displayed the new landing page that was created for March-April. 

 
 Pacific Coast Wine Trail Content 

Jessica shared that this will be updated and they are working on it. 
 

 Visit SLO CAL Hwy 1 Co-Op 
• Paid Ads 
• Influencers  

 
 Central Coast Classico 

This new event is coming up in April.  They are promoting. 
 

> CBID Report 
Cheryl reviewed the LFA update. 

 
Meeting Adjournment 
There being no further business, the meeting was adjourned at 12:19 p.m. 
 
Respectfully submitted, 

Jill Jackson 
Managing Assistant 
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⌬

Website Traffic
Sessions 22,182
Visit Cambria
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Email 337

Paid Search 314
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22,182
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New Users
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User Engagement Duration Per User
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⌬

Organic Social—Facebook
Facebook Audience Engagement 26,937
Visit Cambria

Facebook Likes by City
Visit Cambria

Los Angeles, CA 9,108

Fresno, CA 5,861

Bakersfield, CA 5,528

San Jose, CA 2,390

San Diego, CA 2,224

Visalia, CA 2,018

Long Beach, CA 1,640

Clovis, CA 1,598

Facebook Audience Growth 334
Visit Cambria

Facebook Page Impressions

519 K
Visit Cambria

Facebook Post Engagements

26,937
Visit Cambria

Cambria is home to all kinds of wild wo… 2,477 1,251 54

You just arrived in Cambria… what’s the first … 1,374 1,929 48

Wander a little. Discover a lot.  Ever… 430 544 19

Where the air is crisp, the pines meet the sea… 304 101 16

You're spoiled for choice when it come… 237 308 2
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Top 5 Facebook Posts

POST LIKES  CLICKS SHARESDATE
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https://www.facebook.com/585198323644130/posts/1331485395682082
https://www.facebook.com/reel/1562197901680294/
https://www.facebook.com/585198323644130/posts/1350594840437804
https://www.facebook.com/reel/2014596042736671/
https://www.facebook.com/585198323644130/posts/1348757840621504


⌬

Organic Social—Instagram
Instagram Post Engagement 3,292
Visit Cambria

Followers

38,646
Visit Cambria

Reach

142 K
Visit Cambria

Post Engagement

3,292
Visit Cambria

Saves

150
Visit Cambria

Shares

223
Visit Cambria

Instagram Followers by Age 37,181
Visit Cambria

Instagram Followers by Gender
Visit Cambria

Female 23,332

Male 6,998

Unspecified 6,851

You just arrived in Cambria… what’… 677 147 8,545

Where the air is crisp, the pines me… 401 8 3,391

Happy Valentine’s Day from the … 276 3 2,454

The wait is half the fun.  @se… 250 7 3,081
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Top 5 Instagram Posts
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The perfect romantic day in Cambri… 238 6 2,803Feb 5, 2026

POST LIKES  COMMENTS REACHDATE
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⌬

Organic Social—Pinterest
Pinterest Impressions

93,800
Visit Cambria

Pinterest Engagements 1,151
Visit Cambria

Pinterest Engagement Rate

1.23%
Visit Cambria

Outbound Clicks

1,016
Visit Cambria

Pin Clicks

1,112
Visit Cambria

Pin Click Rate

1.19%
Visit Cambria
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⌬

Paid Digital Advertising Overview
Meta Ads Clicks 14,003
Visit Cambria
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Visit Cambria

Impressions 430 K

Clicks 14,003

Outbound Clicks 3,645

Landing Page Views 3,320

Landing Page Views

3,320
Visit Cambria

Meta Ads CPC

$0.24
Visit Cambria

Meta Ads CTR

3.25%
Visit Cambria

Meta Ads Impressions

430 K
Visit Cambria

Pinterest Advertising

Pinterest Ads Total Spend

$1,457.91

Visit Cambria
Conversions 210
Visit Cambria
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Google Advertising

Google Ads Total Spend

$3,000.95
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Clicks
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CTR

2.62%
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Avg CPC

$0.61

Visit Cambria

Amount Spent

$3,400.66
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Conversion Funnel
Visit Cambria

Impressions 189 K

Clicks 4,954

Conversions 1,956.80

2,247.80

141.00

41.00

14.00

12.00

8.00

7.00

1+ Minute Page Views

4+ Pages Visited

Lodging Specials Button

Lodging Specials Outbound

Visit Cambria - GA4 (web) booking_engine_click

Book Now Button

Lodging Property Outbound

Conversion Name

ALL CONVERSIONS CONVERSION NAME

$785.16 162,609 3,834 $0.20 1,950.80 49.40%

$1,431.07 25,149 825 $1.73 2.00 0.16%

$784.72 1,135 295 $2.66 4.00 1.36%

Demand Gen | CTB Vacationers | Prospecting

Demand Gen | Cambria Weddings | Early Pla

Search | Visit Cambria | Brand

Campaign Breakdown

COST IMPRESSIONS CLICKS AVG CPC CONVERSIONS CONVERSION RATECAMPAIGN
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⌬

Email Marketing
Sends

35,650

Visit Cambria

Open Rate

28.52%

Visit Cambria

Opens

10,062

Visit Cambria

Click Rate

1.05%

Visit Cambria
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⌬

Cycle Central Coast Traffic
Sessions 1,657
Cycle Central Coast

Sessions
Cycle Central Coast

Direct 777

Organic Search 747

Organic Social 77

Unassigned 32

Referral 25

379 363 411 00:00:09
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128 102 141 00:01:11
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38 35 39 00:00:39

32 32 33 00:00:06

31 30 34 00:00:26
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Top 25 Website Pages
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⌬

Cycle Central Coast Organic Social—Facebook
Facebook Audience Engagement 415
Cycle Central Coast

Facebook Page Likes by City
Cycle Central Coast

Los Angeles, CA 2,781

Fresno, CA 1,037

Bakersfield, CA 899

San Diego, CA 884

San Jose, CA 687

Sacramento, CA 537

San Francisco, CA 465

Long Beach, CA 450

Facebook Audience Growth 6
Cycle Central Coast

Facebook Page Impressions

8,648
Cycle Central Coast

Facebook Post Engagements

415
Cycle Central Coast

Cruise on the Coastal Cayucos Route, … 80 126 3

Leave Friday. Ride Saturday. Be home Sunda… 18 8 1

You + Me + two wheels + the open road = pe… 18 13 1

Ready to burn watts and chase views? …
Photos from Cycle Central Coast's post 15 60 0

Riding on the Central Coast isn’t just a… 12 12 0
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Page Follows

Top 5 Facebook Posts

POST LIKES  CLICKS SHARESDATE
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https://www.facebook.com/414212380739474/posts/1322154086611961
https://www.facebook.com/reel/2486301135142969/
https://www.facebook.com/reel/854511630889062/
https://www.facebook.com/414212380739474/posts/1307688308058539
https://www.facebook.com/414212380739474/posts/1323892563104780


⌬

Cycle Central Coast Organic Social—Instagram
Instagram Post Likes 256
Cycle Central Coast

Instagram Followers

5,678
Cycle Central Coast

Instagram Views

5,167
Cycle Central Coast

Instagram Post Engagement

317
Cycle Central Coast

Reach

3,555
Cycle Central Coast

Instagram Followers by Age 5,565
Cycle Central Coast

Instagram Followers by Gender
Cycle Central Coast

Male 3,036

Female 1,391

Unspecified 1,138

Leave Friday. Ride Saturday. Be ho… 73 8 795

Ready to burn watts and chase v… 69 0 664

You + Me + two wheels + the open r… 36 0 764

Riding on the Central Coast isn’t… 34 0 349
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Followers

Top 5 Instagram Posts

POST LIKES  COMMENTS REACHDATE
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Cruise on the Coastal Cayucos … 25 1 277Feb 18, 2026

POST LIKES  COMMENTS REACHDATE
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